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Mini-Program of WeChat

Paid Media

Earned Media

Combine IP
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COSTA SUMMER CAMPAIGN

FlCOSTA—iR , ILXPMEXRABEIE

T NXFHR" BB TEHINSERERX | M
MUSFBEFREE , XEHETRAT— T EFHS
RREMEREEEES., FIMEmHE NE T~ mh
HERRES T B B R RSB EESE.

ETmESEER “HR—F , BF—E" A ®7x5E
HETA INSIGHT !
10001 A , 5100077 EERIST | TICOSTARYR—IES ,

ey ¢ %
HENXEX! #5—HF BofR—




. o REEA

Awards

IntECOSTA + XiRT , SHERSHNFIR

- BEXMWEXREZ /, i \\\ BEXHWEXREA
RSB - Ve . EilE W
R EHENEXR" B EHEE BN COSTA J
HEV SRS "COSTA + X' [yfEiEtEst | T -
ZHEMBRECOSTARNBEN EX ! fi"" EEXHEXREL ‘\ EXBEX / BEXNEREA

-
<




Top
@ Mobile
— Awards

SRS HEREINRRENLE , 558

BUFHRARE N
MR SHERERIKOL , f1ZBiR

H%F' RENE=1FE 6 E5ERE
mH5 , SE T ARimAREERENSE
I:I:"U';ﬂbi-g{'to

RN

IS 2inEMARREREE

- —
‘_u—" ....‘

, COSTA \
G T~ B
paxs . ExEEX T e

; EAEREFENX
I RENHNER AN /' BXCCIP
STasEE, N 7 KAEE, R
EENG, N 7
BT BISEEALE, TN ~_{isEsliR
s EIREA,

E'g{.h @) FET RS A B SRR



O KA

Awards

SUMMER CAMPAIGN &1\ 5508

1. Reach Target Groups 2. Engage and Convert into Dialogue 3. Grow Loyalists and Promoters
Through the big data to target the target audiences. Precise communication by muiti-channel media. Loyal users influence more audiences through social media.
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Age: 25-44

Male and female

The big data
to target
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