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appreciate finer things

meticulous

thorough obsessed

precise i#% Mizﬁa:‘:ylﬁ passionate

particular

nonconformist discerning

mcompromising

attention to detail

[] Coffee seek meaningful experiences
Life
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AVERAGE SUMMER
IN CHINA

Understanding audience’s mindset
and behavior during summer
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COSTA’S SUMMER
IN CHINA

How can Costa differentiate
ourselves and play a role in
audience’s average summer?
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AVERAGE SUMMER IS... RUSHING & MESSY
EEMER... P EE

PEOPLE DREAM OF... YET IN REALITY...
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1. Reach Target Groups 2. Engage and Convert into Dialogue 3. Grow Loyalists and Promoters

Precise communication by multi-channel media.

Through the big data to target the target audiences. Loyal users influence more audiences through social media.
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Age: 25-44

UGC to share

Male and female

First-tier cities

The big data
to target

The Experience Seeker

Food, travel, health, fitness, education,
social, lifestyle, education, financial,
culture

to engage

Digital multi — channel
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Owned Media Content

Social Media Platform
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Period Date 2018Mar.2nd — May. 3rd | 2018 May.4th —Jun. 30th| 2018Jul.6th — Aug. 31th
Period Longth(Days) 63 58 57
Pl Mi%ﬁﬁiz‘a =HEEEA o o
Theme l;hhaassee 121;;;?%;‘;%% R B R B COSTA E AR E H 3z
Total impression 31,371,229 23,202,465 16,274,780
Paid media impression 28,577,826 20,460,415 13,453,655
Own media impression 2,793,403 2,742,050 2,821,125
HS total PV 183,310 266,287 168,270
Total coupon get 88,428 75,398 51,168
Total coupon redeem 2,004 4,175 4,732
Moments AD impression 6,078,455 5,847,990 2,604,022
GDT impression 20,005,572 10,269,884 9,381,835
KOL impression 2,365,225 4,168,464 1,275,870
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